[bookmark: _1sjphibic93o]Apps are Apps – So What is the Future of Chatbots?
In this world of exponentially advancing technology, businesses that still prefer handling customers via one-on-one chat or telephone calls are considered to be obsolete. The demands of customers have been clear over the years. They want efficient and quality customer service, quickly. And working on customer service and experience is still the best way to improve the conversion rate.

The evolution of customers wanting services quickly is also a reason why emails and other messaging tools are starting to lose their appeal. This is where chatbots come into the picture. They have been around for a while now and have also proved their mettle by providing a great customer experience across platforms.

More and more companies are opting for chatbots to keep up with this rapidly growing technological world. In the past few years, the technology sector has seen a spike in the development of AI-based chatbots. It’s because AI-powered conversational chatbots have the potential to help customers navigate through all the digital content available on the internet.

Chatbots, when merged with powerful AI algorithms, have proven to be very helpful for businesses. It is evolving with each passing day and will continue to play a vital role in every domain of a business. With that said, let’s shed some light on the future of chatbots.
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[bookmark: _23fptk1hkxbc]Chatbots - Future of Marketing
Every business wishes to have instant engagement and happy clients, and chatbots help achieve these easily. The marketing team should definitely implement a hands-on approach. It is, however, essential to understand that chatbots automation can assist employees in managing processes and generating high-quality leads.

Chatbot marketing is an integral part of eCommerce trends as it helps automate your marketing plans. Chatbot marketing can be considered as a branch of digital marketing that allows you to automate consumer conversation and their engagement with social media. Even your landing page visitors can go through these chatbots to clear basic queries before getting routed to a real person for critical doubts.
[bookmark: _2tdc8o7og9ih]Some Benefits of Chatbot Marketing –
Optimizing Your Resources: In marketing, how early you capture the attention of your audience and convert them into leads matters a lot. Chatbot marketing helps you save time and money in reaching these goals. It is something that can be used to engage with the customers throughout their lifecycle. They eliminate the need to hire additional employees when your customer base is increasing as they work 24*7 and can handle any number of customers. It is basically a one-time investment that plays a crucial role in your long term business plans. 

Customer Get Quick Responses: For businesses to generate more revenue, they should focus on being more responsive. Responsive businesses provide a better user experience, which eventually boosts the conversion rate. With the help of chatbots, you can provide immediate responses to all your visitors and customers. When used correctly, chatbots have the potential to improve brand image, engagement, and trust.

Speeding Up Payment Processing: You can even set up a payment portal in chatbots so that your customers don’t have to leave the window for it. This is more convenient for customers as they can make the purchase from the chatbot and pay their bill at the same place. Moreover, it is beneficial for you as you will be notified in real-time.

There are many more benefits of chatbots in marketing. These were just a few examples of how the future of chatbots shapes the marketing domain.
[bookmark: _5z04rlfyeezf]Will Chatbot Replace Apps in the Future?
Moving on from marketing, let’s see the future of chatbots in the context of apps. When it comes to apps, a report by Android Authority shows that there has been a dangerous decline in app downloads from the past few years. Apps that used to be the trends are now taken down by the storm of conversational interactions. A report by Gartner, a research and advisory firm, issued a bold statement– “In years to come, customers will manage 85% of their relationship with the enterprise without interacting with a human”. If we are really heading towards this, it’s worth knowing why chatbots can replace apps. Here are some of the reasons why:
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[bookmark: _wlm5scqgzvvn]Memory Issues
There are tons of apps on the internet that are useful for people, but storing all of them on one mobile device seems impossible. It is because mobile phones don’t have enough storage to accumulate that many apps, or even a fraction of that number.

The other problem with apps is that one app serves only one particular objective or purpose. Meaning, storage or not, you’ll have to install a certain number of apps for all your needs. This is where chatbots come into the picture. They unify all your needs in one place, which makes them memory efficient. This way, you can access all your requirements in one place in a conversational way, without having to install so many applications.

But is this reason enough to justify that chatbots might replace apps one day? Well, this alone might not be, but it is only one of the many factors. 
[bookmark: _qheb4310n402]Ease of Use
All of us have used a significant number of apps, and it should be pretty clear that all of them come with a different user interface. The UI might be one of the simplest out there in the market, but apps still have a learning curve. You experiment with it and go to some pages you don’t intend to go– the point is, you take time to get the hang of it. But it’s different with chatbots. They have a standard unified and centralized interface. There is no learning curve. All you have to do is chat, and get what you want. And there’s no one on this planet who uses mobile apps but is unaware of the chat interface.
[bookmark: _6b79h9rsvs9w]Cost and Time
If you are a business owner who wants to have an app for convenience, you should be prepared for this expensive technological paradigm. It not only costs money but time too. An app, before launch, has to go through multiple phases of testing. On the other hand, chatbots are easy to develop and cost-effective too.

Moreover, most chatbots are built around a fixed framework. So you’ll only have to assimilate the framework to meet your business goals. You can’t launch an app unless it’s completely built. However, chatbots can be released in their initial phase, and with time they’ll learn and become more efficient.
[bookmark: _vtnlexu6jy7m]Chatbots Are the Future!
From where we are standing, the future of chatbots is shining. It can be used in most industries for automating various conversations. Marketing and replacing the apps are only two aspects of the vast list. The evolution of chatbots will bring a massive change in the conventional marketing setup. And as for the apps, many companies have already started switching to chatbots. The chatbot revolution is on its way.
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